
Creation	of	the	Autolinea	brand	+	

car	wash	centres	together	with	Shell	
	

Elio	+	Ceracoat	

Studies	at	the	university	of	

St.	Gall	(Economy	+	Law)	

Job	for	companies	like	

Coca	Cola,	Bahlsen,	Villiger,	Buhler	

Passion	for	cars	and	

car	racing	

Creation	of	the	ceramic	engine		

coating	wiht	Frans	Harmsen		

+	Nanotechnology	



2	applications:	

a)			spray	

b) 	spray	+	polish	
	

Nanotechnology	

Absorbing	surface		

Non	absorbing	surface	

Protection	of	all	surfaces	

against	liquids	+	dirt	



Vehicles:	engine	–		

car	body	–	windshield	–	

wheels	-	interior	
	

Products	

Absorbing	surface	

non	absorbing	surface	

Protection	of	all	surfaces	

against	liquids	+	dirt	



Very	easy	to	use	

+	

Very	economic	
	

Ceracoat	is	

UNIQUE	

No	need	for	

cleaners	any	more	

Less	cleaning	

Economy	of	time	+	money	

Same	price	as	in	the	shops	

1	product	for	everybody	

NEW	

Ceracoat	passion		

	

Economy	of	time	+	money	

Ecological	

1	product	for	everybody	



You	and	your	clients	

save	time	

and	earn	money	
	

MLM	

Distribution	

	

Demonstration,	

Explanation	+	Product	delivery	

Instead	of	investing	in	the	

profit	of	the	shops	and	

advertising		

those	amounts	are	distributed		

to	our	COLLABORATORS	–	Over		

60%	of	the	turn	over	is	distributed		

	

The	most	direct	way	between		

the	product	(manufacturer)	+		

the	consumer	



1	Often	need	of	entry	payment	

2	Often	need	to	buy	stock	

3	Often	the	prices	are	higher	than	

			in	the	shops	

4	Often	the	products	are	limited	to	a	

			few	consumers	

5	Often	need	to	pay	for	training	

6	Distribution	of	small	part		

			of	turn	over	

			
	

Ceracoat’s	MLM	
	

1	No	entry	payment	

2	No	stock	to	buy	

3	Unique	products	+	same	price	

			as	in	the	shops	

4	No	limits:	a	product	for	

			everybody	

5	Free	training	

6	Distribution	of	over	60%	of	the	

			turn	over			

																										

Ceracoat’s	MLM	distribution	

Is	UNIQUE		

Because	of	its	expertise	+	

Because	of	the	CERACOAT		

products	


